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It’s a game changer - evolution of football across Europe leads to demand for 

increased viewing experience at home  
 

According to new research by Samsung Electronics*: 
 
 Almost half (44.49%) of men in Europe watch football three or more times per 

week  
 28.53% of people in Europe state that their biggest frustration when watching 

football matches is when you can't tell which player is which 
 Almost half (48.84%) of adults in Europe plan on purchasing a TV specifically to 

watch this summer’s major sporting events  
 More than half (65.61%) of women and 69.33% of men in Europe agree 

footballers have improved their image in the past 15 years 
 
It’s clear that both football and footballers have changed over the years. Players are 
under increasing scrutiny from every angle, from commentators analysing their 
skills to viewers debating their style choices. Hairstyles have gone from comb overs 
through mowhawks to manbuns; skills have evolved from the nutmeg to the rabona; 
and celebrations have moved from simple finger raises to choreographed robot 
routines. The game is quicker, tricks require more skill and player’s style gets ever 
more focus.  
 
New research released by Samsung Electronics* investigates how changes to ‘the 
beautiful game’ are influencing TV purchases revealing that almost 1 in 10 (9.17%) 
adults in Europe are now watching, on average, more than 468 hours of football 
every year.  This equates to 28,080 minutes or 62.4 working days spent watching 
the sport.  
 
As players are faster and skills have improved, almost one in two adults in Europe 
plan on investing in a new TV specifically to watch this summer’s sporting events as 
their viewing expectations increase. 
 
The top three frustrations of European adults when they tune in to watch at home 
are; not being able to identify one player from another (28.53%); followed by not 
being able to see the ball as it passes from daylight into shadow (21.47%) and the 
screen being too small (9.8%).  
 
Catering for all of those who want to ensure they see players in detail from every 
angle and never miss a moment, Samsung has introduced the latest range of SUHD 
TVs that offer unparalleled picture quality with Quantum dot technology, Ultra black 
TV panel and 1,000 nit HDR brightness.  
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Michael Zöller, European Head of TV at Samsung Electronics comments: “The 
Samsung SUHD TV is the perfect screen to watch sport on this summer. Quantum 
Dot technology offers the best picture quality available to ensure you see everything 
as if you are in the stadium. The grass will be just as green, the kits just as bright and 
our curved TVs offer enhanced depth perception. You won’t miss a moment of the 
beautiful game from the comfort of your own home, no matter how fast the action is.” 
 
Cameraman, Andy Reik who has worked on many high-profile sporting events, 
comments, “HD creates a more immersive experience so the way we film the game 
has changed. Cameramen need to ensure they get multiple shots and capture the 
action from every angle. There are usually more than 40 cameras on the pitch as HD 
technology has doubled the picture quality.”  
 
As well as influencing people’s viewing habits the improvement in picture quality 
has also led to footballers sharpening up their image.  More than two thirds (67.78%) 
agree that footballer’s physical appearance has improved over the past 15 years and 
almost one in three (32.23%) European men rank footballers as their number one 
personalities for style inspiration, ahead of actors, musicians and reality TV stars. 
   
*Research conducted by One Poll (from 19th 30th May 2016) with 9,000 adults 
across 10 European countries (France, Germany, Italy, Poland, Portugal, Romania, 
Spain, Sweden, Switzerland and UK) 
 

- Ends - 
 
Editor’s notes 
 
 
European results  
 

 Almost 1 in 10 (9.17%) adults in Europe are now watching, on average, more than 468 hours 
of football every year.  

  - 1 in 10 adults in Europe watching six or more matches a week on average 
- Six matches x 90 minutes = 540 minutes or nine hours a week  

  - Nine hours a week x 52 weeks in a year = 468 hours or 28,080 minutes a year  
  - 62.4 working days based on an average of 7.5 working hours in a day 
 
 Over half (56.9%) of men in Europe plan on purchasing a TV specifically to watch this summer’s 

major sporting events  
 

 Half (48.84%) of adults in Europe plan on purchasing a TV specifically to watch this summer’s 
major sporting events  

 
 28.53% of adults in the Europe state that their biggest irritation when watching football matches 

is when you can't tell which player is which. The top three irritations were:  
 

o When you can't tell which player is which (28.53%) 
o When the ball goes from daylight to shadow and you can't see where it is (21.47%) 
o Screen is too small (9.8%) 

 
 Almost half (44.49%) of men in Europe watch football, on average, 3 or more times a week with 

Italy on average watching the most amount of football out of the European countries surveyed. 



 
 
 
 Percentage of men that watch on average football 3 or more time a week per market 

o Italy (60.31%)  
o Romania (53.8%) 
o Spain (53.8%) 
o Germany (47.25%)  
o France (45.76%)  
o Poland (38.63%)  
o Portugal  (37.78%)  
o UK (22.6%) 
o Switzerland (20.44%) 
o Sweden (17.95%) 

 
 Percentage of adults who agree that Footballers have improved their image (i.e. hairstyles, and 

dress sense) on and off camera over the past 15 years: (67.78%) 
 
 Footballers No.1 for style inspiration: Almost 1 in 3 (32.23%) Men in Europe seek style 

inspiration from Footballers ahead of Actors (29.70%), musicians (18.26%) and reality TV stars 
(6.77%) 
 

 
 
Samsung SUHD - A Quantum Leap in TV Picture Quality 
 
This year, Samsung has increased the efficiency of Quantum dot materials and improved its colour 
mapping algorithm – granting the new SUHD TV the ability to express brighter picture and purer 
colours. 
 
Samsung has applied the ‘HDR 1,000’ technology, which expresses HDR with a peak brightness of 
1,000 nit, to its entire range of SUHD TV models. Because of this, the new SUHD TV lineup can display 
content with extremely high picture quality of 1,000 nit brightness, which is the standard for 
premium content produced in Hollywood.  
 
Additionally, ‘HDR 1,000’ technology can recreate bright images that have the level of brightness up 
to 1,000 nit. This allows viewers to appreciate the content in great detail -- whether the image is dark 
or bright. Samsung improved its colour mapping algorithm and improved colour accuracy by 25 
percent for the new SUHD TV models this year.  Quantum dot materials have also improved in 
efficiency, as the new SUHD TVs can recreate brighter colours with lower energy consumption than 
first generation SUHD TVs.  The Ultra black panel, which reduces reflection that interferes with the 
TV viewing experience, also allows viewers to watch TV comfortably in any environment.    
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