
 
 

 

 

SAMSUNG ELECTRONICS TAKES CONNECTIVITY TO THE NEXT LEVEL  

FOR ATHLETES AND FANS AT THE RIO 2016 OLYMPIC GAMES 

 

Rio de Janeiro – Aug. 21, 2016 – Samsung Electronics, Worldwide Olympic Partner in the Wireless 

Communications Equipment category, saw connectivity and digital interactions taken to the next level for 

athletes and fans during Rio 2016 Olympic Games. With Samsung Galaxy Studios spread throughout the 

Olympic Games footprint and beyond in Brazil, athletes and fans were able to demo the most advanced 

mobile technologies and stay connected with friends and family back home. Samsung today announced 

numerous metrics that proved Rio 2016 was one of the most connected Olympic Games in history. 

 

Standing out was Samsung’s #DoWhatYouCant campaign, which achieved more than 1.6 billion social 

impressions and engaged almost 121 million fans. Based on the philosophy that the Olympic Games has 

never only been about sports, #DoWhatYouCant celebrates those who defy barriers to do the 

extraordinary, inside and outside of sports. Through its heralded documentary “A Fighting Chance,” along 

with advertisements and content like “The Chant” and “The Anthem,” the campaign tells the stories of 

those who push the limits to overcome obstacles, helping fans across the globe connect with what it 

means to “Do What You Can’t.” 

 

Samsung reached many other milestones at Rio 2016, helping the brand achieve top marks. By the 

numbers, Samsung’s milestones included: 

 

 8,447 calls made from Samsung Galaxy Studio in Olympic Village via Samsung’s free call service 

for athletes; 42,236 minutes 

 6,035,434 downloads of official “Rio 2016 App”, developed by Samsung in collaboration with the 

Rio 2016 Organizing Committee 

 58,783 mentions of Samsung’s Rio 2016 #DoWhatYouCant 

 125,359,837 total campaign engagements 

 1,647,594,349 impressions via #DoWhatYouCant 

 330,350 fans who enjoyed VR experience through Samsung Galaxy smartphones at the Galaxy 
Studios throughout Brazil  

 1,040,860 visitors to 13 Olympic Games-themed Samsung Galaxy Studios throughout Brazil 

 

Samsung’s free call service at its Galaxy Studio in the Olympic Village proved to be a hit for athletes, 

helping them connect with their families back home as they prepared for competition. VR experiences 

were also immensely popular for both athletes and fans – with many of Samsung’s 13 Olympic Games-

themed Galaxy Studios throughout Brazil offering SporTV’s VR livestream of events for thousands of fans. 

 

To help make this Olympic Games more connected than ever, Samsung – in collaboration with the 

International Olympic Committee (IOC) – presented 12,500 Galaxy S7 edge Olympic Games Limited 

Edition mobile phones to athletes competing in the Rio 2016 Olympic Games. The commemorative 

smartphones were meant to help Olympians enhance their experiences in Rio and communicate with 

friends and family around the world more conveniently. 

 

And with the help of the Rio 2016 Organizing Committee, Samsung also developed the official application 

of Rio 2016, “The Rio 2016 App,” that provides athletes, fans and consumers 24/7 updates on all of the 
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latest Olympic Games news. And to have a home base for all of the digital interactions at the Olympic 

Games, Samsung last week opened its main Samsung Galaxy Studio Olympic Park right in the heart of 

the Rio 2016 Olympic Games, where fans and consumers can demo Samsung’s latest wireless 

communications products and immersive technologies. 

 

“As a continuous contribution to the Olympic Games, Samsung creates immersive programs that unite the 

world through our mobile technology helping fans across the globe have access and enjoy,” said 

Younghee Lee, Executive Vice President of Global Marketing, Mobile Communications Business at 

Samsung Electronics. “Rio 2016 has proven to be a digitally connected Olympic Games. We are 

delighted to see the great connections of the athletes and fans, which we look forward to continuing into 

the PyeongChang 2018 Olympic Winter Games.” 
 

 

For more information about Samsung’s involvement in the Olympic Games, please visit 
www.samsungmobilepress.com/Olympics/  
 
About Samsung’s Involvement in the Olympic Games 

Samsung began its Olympic Games involvement as a local sponsor of the Seoul 1988 Olympic Games. 

Beginning with the Nagano 1998 Olympic Winter Games, the company extended its commitment to the 

Olympic Movement as the Worldwide Olympic Partner in the Wireless Communications Equipment 

category, providing its proprietary wireless communications platform, called Wireless Olympic Works 

(WOW), and mobile devices. These innovative mobile phone technologies provide the Olympic Family 

with real-time, user location-based information service, interactive communications, and Samsung Pay. 

Samsung hosts various Olympic campaigns to share the excitement of the Olympic Games with people 

around the world and enable everyone to participate in the Games through its innovative mobile 

technology. Samsung’s commitment as a Worldwide Olympic Partner continues through to Rio 2016, 

PyeongChang 2018, and Tokyo 2020. 

 

About Samsung Electronics Co., Ltd. 

Samsung Electronics Co., Ltd. inspires the world and shapes the future with transformative ideas and 

technologies, opening new possibilities for people everywhere through relentless innovation and 

discovery. For the latest news, please visit the Samsung Newsroom at news.samsung.com. 

 

### 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi6_92Z94bMAhUMbT4KHeKKAvQQjRwIBw&url=http://www.macrumors.com/2014/02/05/opening-ceremony-iphone-ban/&psig=AFQjCNFULyVqFRt6yaiBicKDYNKQtsmuQw&ust=1460475996871457
http://www.samsungmobilepress.com/Olympics/
http://news.samsung.com/

